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Understanding
PUBLIC 
Relations
Public Relations is the least understood marketing 
tool of them all, and every PR strategy is going to 
be custom-designed to the business.  Public Relations is one 
of the most important drivers behind successful marketing and if you handle Public 
Relations correctly, you can gain excellent results for your company. 
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PR is not just press releases, going beyond that, it is also 
extended coverage and creating resources for future articles bringing  
long term benefits.

A main part of PR is getting your content covered and having media outlets 
publish it.  However, Public Relations is not just writing press releases, 
it goes beyond that.  Pitches are handled mostly by a PR professional 
because they have established relationships with editors and target media. 
To write a good pitch you have to understand your market, your product/
service, and to whom your pitch is directed.  

Pitching is a way for PR professionals to introduce your company’s ideas 
and products into trending topics, timely news, and bring in awareness of 
your product/service.  If some publications have related features coming 
up, pitching to that related topic can help you get the feature.  The best 
tip that a PR professional  can provide to you is, when it comes to pitching, 
make the pitch personal if possible.  If you send a mass pitch to a ton of 
publications you will end up in a trash file, or worse, their spam!  If you take 
the time to personalize your pitch, reference their previous issues,  
get to know the style of your target editorial staff, and explain how  
the information is relevant to their readers and audience, you will  
have better success!  n
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PUBLIC Relations
continued from page 1

News is very fast paced and media wants the most 
up-to-date news they can find.  Just because you have 
a great story doesn’t always mean it will fit in as “newsworthy” 
in the eyes of the media.  If you do not understand what 
“Newsworthy” is in the eyes of your target media, you will spend 
hours crafting the perfect release and it will never get seen. 
Understand that target media and market is going to make a 
difference in newsworthiness. 

Self-evaluate your release idea before you send it.  Ask questions 
that the media or news source would ask and  it will allow you to 
better understand their point of view.

Ask:
Is my story timely? Having 
a timely story can have various 
interpretations. Is your story 
relevant to editorial schedules 
and features, and industry 
trends?  Having a story that 

follows suit for what your industry is calling for at a specific 
moment helps with timely news and relevance. 

Are you geographically correct? 
Most industries have geographical 
limits. Identify if your geographic 
limits are national, international, 
or local.  Knowing how to 
differentiate and pinpoint your 
proper geographic target will allow 
you to declare your information 
newsworthy.  For example,  did 
your  company sell the 1.6 billion dollar lottery ticket, and your 
release has the first quote and name of the winner?  That is hot 
nationwide news.  Making sure your story is HOT to your target 
audience will spark readers.

If you answer “yes” to one of these, then you should proceed with 
the development of a press release.  If you answer yes to both of 
them, you needed to send that release five minutes ago because 
chances are you will get picked up and make a news source’s day. n

Public Relations is important to companies because it builds 
credibility, creates industry buzz,  promotes your product/service 
and it will increase awareness of your message.  

Here are  a few factors to help you better understand the 
importance of Public Relations:

Press Releases:  Writing 
relevant press releases that 
speak to the market you 
want helps you communicate 
your message, which results 
in your company gaining 
publicity in your industry, or 
community.  Press Releases 

are an excellent cost effective tactic  because they can be written 
and published on major news websites in a 24-hour time frame, 
generating valuable benefits for a minimal investment. 

Analytics/Data Collection: 
An important part of public 
relations is Analytics and Data 
Collection.  Pulling reports, 
tracking hits, and clipping 
media provides tangible 
evidence that your PR is 
working.  Data speaks louder 
than words, and presenting 
data can build credibility to clients and prospects.  
Cost-wise, PR is the best bang for your buck. 

Is Your

NEWSWORTHY? NEWSWORTHY? 
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Have Any Questions?   

contact us at:
Marketing Alternatives, Inc.
155 Chesterfield Industrial Blvd.
Chesterfield, MO 63005

Tel:   636.530.0088
Fax:  636.530.1724

website:  
www.mai-stl.com

facebook:  
www.facebook.com/
marketingalternatives

twitter:  
@MAISTL

For Information on Website Development & Video Marketing, 
Call MAI at 636.530.0088
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6MRO Americas 2016 .....................Dallas, TX .......................... April 5-7, 2016

AEA Convention & Trade Show .....Kissimmee, FL ................... April 27-30, 2016

NBAA MMC 2016  .........................Kansas City, MO ................. May 3-5, 2016

EBACE .........................................Geneva, Switzerland ......... May 24-26, 2016

EAA AirVenture Oshkosh ..............Oshkosh, WI ...................... July 25-31, 2016

NBAA ..........................................Orlando, FL ....................... November 1-3, 2016
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Building Relationships:  Relationships 
are a very large part of Public Relations 
as it can help your news continue to get 
featured.  PR professionals work to gain 
knowledge of publications and what is 
preferred by the editorial staff.  Learning 
the style of editors and making it easy 
for media/publications to include your 
release is going to make them want to 
publish your news.  n


