
  1

MARKETING                Alternatives
AIRWORTHY IDEAS SINCE 1992
www.mai-stl.com

Keeping Marketing Simple ...................................1

The Importance Of Defining 
A Target Audience .................................................2

5 Reasons Branding Is Important, 
How Branding Benefits You ..................................3

Upcoming Conventions .........................................4 

In This Issue:

Vol. 6:  No.1 / 2016

Keeping Marketing

SIMPLE
In today’s world, 
your customers are 
bombarded by more 
marketing messages 
than ever before.  These messages are 
delivered by a seemingly unending variety of channels 
and delivery mechanisms that have been added to the 
traditional marketing mix.  Marketing, in this environment, 
can seem daunting when it comes to reaching the right 
people and delivering your message clearly.
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This means it’s time to take a look at simplifying your message, 
and get noticed.  Here are five reasons you should simplify  
in 2016:

1   A Simple Message Is Always Better
Know the benefits of your product or service as well as that of 
your competition.  Structure your messaging around benefits  
that deliver value or solve a problem for your prospect.   
Know what makes your product or service different from other 
options and use it.  Once you have these key elements, your 
basic message direction is set.  Remember, having a simple 
message doesn’t mean it can’t be delivered creatively as long as 
the basis of the message is rooted in benefits and differentiators.  
Otherwise you’ll get clever creative with no real teeth.   

2   Take Advantage Of Trends
 Take advantage of trends.  This is the market letting you know 
that there is something collectively interesting or important to 

them.  There is a difference between jumping on the bandwagon 
with “me too” marketing, and making sure your market is aware  
of any trending benefits your product or service might have.   
Be sure to keep your own identity while taking advantage of 
trends, because trends will change, and when they do, you’ll  
need a strong brand and benefit set.

3   Step Outside Of The Marketing Chaos
Chip away all the noise and clutter and get to the root of your 
offer.  Why is it better than other options?  When a company is 
using every shiny marketing object in the book to get attention, 
it usually means they have no real substance.  Step outside that 
circus and try the direct approach.

4   Simple Is Universal
Using simple marketing helps you appeal to target audiences, 
but it also lays the foundation for longer term growth and brand 
reputation.  Complex marketing can gain attention fast, but rarely 
lasts once the market has focused on it.  Keeping your message 
simple has proven to be dependable. 

5   Simplicity Attracts Both Sides Of The Brain.
Simplicity links us to our emotions and our performance with 
the meaning of “easy”, “less work”, and “faster”.  Whether someone 
identifies as right side of the brain or left side, they will appreciate 
the ease and ability to get on with their life more quickly. 

When it comes to marketing simple is the trend that doesn’t go 
out of style.  If anything, your clients and customers will respect 
you more for respecting their time and energy.  Stay simple,  
stay focused, and see how a more direct approach can pay  
big returns in marketing. n

Keeping Marketing Simple
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Defining your target audience is crucial when it 
comes to being successful in marketing.  In fact, this 
could be called Rule #1 in marketing.  Here’s a quick 
refresher on target audience basics: 

Know Who You Are Playing To And Why
You’ve got to know who you are playing to in order to decide 
what instrument to use (tactic) and what notes to hit (message).  
Identifying your audience also helps you develop goals for your 
marketing. For example, when writing brochure copy, your 
work will be more structured, to the point and will have a better 
chance of getting your message across effectively if you know 
what is important to your audience.

The Importance  
Of DEFINING A 
TARGET Audience

continued on page 3
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1  Who Is Your Audience?
Successful audience following starts with an understanding of 
who your audience should be.  Defining an audience goes far 
beyond race, class, and gender demographics, but it’s a good 
start for a fundamental understanding of your audience.  A lot 
of the time you have to be more specific when it comes down 
to “Who is looking at my stuff and do they have the potential 
to buy my product or service.”  Dig deep and look for common 
characteristics of your ideal market.  Does your messaging 
address what is important to this group?  It should.  

2  What Is Their Goal, Problem Or Desire?
Knowing what your audience wants, or is having issues with will 
dramatically help you make your messaging or content more 
relevant.  Defining the customer’s problem, need, or desire helps 
you know what put them in the market for your product and 
more importantly, what other messages are they exposed to 
from your competitors.  Find out why your audience is looking, 
and discover what their past experiences have been. 

3  How To Avoid Audience Skepticism 
Your audience is researching you as much as you are researching 
them.  Writing good content and branding a product gives you 
credibility.  Having a developed website, a strong social media 
presence and an easy way for them to communicate with you, 
will help settle any initial skepticism they might have about  
your product or brand. 

Audiences trust data, numbers, and facts.  Use them when 
possible, but only if they address what you learned in #2.   
Use wording that gives them a realistic set of variables to  
work with and it develops credibility.  Building an audience  
and reliability takes time. n 

TARGET Audience
continued from page 2

Branding/rebranding can be a tedious and 
scary feat for both Fortune 500 companies 
and startup companies alike.  Branding strategy 
often gets confused with identity, and while the 
two are related, there is more to it than that.

 Think for a second, what comes to mind 
when you think of your company’s brand/
branding strategy.  Are you thinking  
“My brand is my logo”? or does that funny 
advertisement you did with the puppy pop 
into your head?  If you said yes to either of 
these, hold the presses!  We have work to do. 

Branding is so much more important than 
a logo or advertisement.  Your brand is how 
your customer sees you, their experience with 
your employees, and how they interact on social and 
other media with your company.  It’s the entire customer 
experience.  It’s the “how, what, when & where” customers will 
interact with your company or products.  It’s the promise your 
company, your products and services make.

Here are 5 reasons branding is important, and how it will 
benefit your company to do it, correctly. 

1  Building Recognition – Customers are very 
skeptical about doing  business with companies 

that are not well known.  Building your brand 
and being consistent with it will generate 
more credibility within your market.  
Establish your brand strategy early on and 
revisit it often to make sure it’s saying what 
you want it to say.  Then, once you have 
a killer approach lined out and the steps 

to implement it, guard and protect it like 
it’s gold.  Many companies have invested 

considerable resources in their brand only to 
have their message weakened with poor brand 

management downstream.

2  Standing Out – Branding helps you become unique in a pool 
of similarity.  It gives you the opportunity to build uniqueness. 
Ask yourself this question, “How does my company stand out 

5 Reasons Branding 
Is Important, 
HOW BRANDING BENEFITS YOU.
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Have Any Questions?   

contact us at:
Marketing Alternatives, Inc.
155 Chesterfield Industrial Blvd.
Chesterfield, MO 63005

Tel:   636.530.0088
Fax:  636.530.1724

website:  
www.mai-stl.com

facebook:  
www.facebook.com/
marketingalternatives

twitter:  
@MAISTL

For Information on Website Development & Video Marketing, 
Call MAI at 636.530.0088
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6MRO Americas 2016 .....................Dallas, TX .......................... April 5-1, 2016

AEA Convention & Trade Show .....Kissimmee, FL ................... April 27-30, 2016

NBAA MMC 2016  .........................Kansas City, MO ................. May 3-5, 2016

EBACE .........................................Geneva, Switzerland ......... May 24-26, 2016

EAA AirVenture Oshkosh ..............Oshkosh, WI ...................... July 25-31, 2016

NBAA ..........................................Orlando, FL ....................... November 1-3, 2016
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Your brand is a chance to differentiate yourself from competition.  
Your brand strategy should highlight those differentiators and be 
used as a litmus test for other marketing efforts.  

3  Brand Message – Companies tend to think that marketing is 
all about “telling a story”.  Branding is the why and how that story 
is being told.  It starts with how your company answers their 
phones all the way to logos and graphic images.  What does your 
company stand for? 

4  Brand Personality – Customers like knowing what they  
are going to get when they do business with a company.   
Brand personality allows customers to get a feeling of what’s 
important to your company.  Hopefully, your brand personality  
is in line with what is important to your market.   

5  Brand Promise – Even if you do not say it in so many words, 
your brand implies a promise to your customers.  Having brand 
consistency and clearly communicated expectations through 
branding is the most basic way to get to what is important to 
your customers. n  

5 Reasons Branding Is Important
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